INSIGHT

6 questions to ask
yourself when choosing
an e-commerce platform
Ecommerce has unstoppable potential –
but could your platform choice limit your
opportunity for a piece of the action?
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Introduction

If you’re thinking about upscaling your e-commerce
presence, there’s never been a better time.
With experts predicting an increase to 16% of all sales by the
close of 20201, there are major opportunities to be had.
So, how can you capture some of that spend and make sure you
don’t end up with an abandoned cart?

16%
By the end of 2020,
e-commerce will account for
16% of all retail sales globally
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https://www.emarketer.com/content/global-ecommerce-2019
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What are my options?

The e-commerce landscape has been blown wide open by ‘off the
shelf’ software as a service (SaaS) products, like Shopify and Wix,
enable entrepreneurs and business owners to put together a website
quickly, and at a relatively low cost.
Most SaaS platforms are pretty sophisticated and can be a great option if you’re
a start-up, or if you want to trial sales of a product before making an investment.
But the lack of customisation can be frustrating, and limited functionality could
mean you outgrow the platform quickly if your business is expanding.
If you need to integrate order processes with your front end, or if you’re a
business selling across multiple markets or in different currencies, a custom
solution could be a better solution.
There are lots of options out there. To help you make the best choice, here’s
some questions to ask yourself when deciding if a bespoke solution might be the
better route for you.

Just some of the options available in a busy market…
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Choices you make now can come back and bite you later. Be
informed, be guided by experienced experts and be clear on what
you want to achieve.

QUESTION 01 —

How can I prevent wasted
investment?
Straight off the bat, the most important
thing is, will it create a site that suits my
ideal customer?
Look to the future.
Be clear about your long-term commercial and
non-commercial goals - that will make it easier
for you to work out whether a platform will be able to deliver the core
functionality you need, now and in the years to come.
Know your audience.
Recognise if you’re primarily B2B (business to business) or B2C (business to
consumer). If you’re B2B, you might have a narrower audience, but a higher
price point and longer decision-making process. You still need to invest as
much into creating a great customer experience as a B2C brand would.
Make customers feel at home
You want customers to visit your site over a competitor, so make sure they
feel comfortable. What problem are solving for them? How are they viewing
the site? What contact do they want with you? Understanding these things
will help you create the right experience.
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QUESTION 02 —

How much time and money
will I need?
Think about who the stakeholders are, who’s
going to manage the project internally and
what their involvement will be.
As well as the products themselves, give some
thought to the rest of the content you might
need on the site and who will be responsible
for creating and maintaining it. You may
decide to include Buyer’s Guides or news
articles, for instance, for SEO as well as
customer knowledge.
With some e-commerce solutions, the fees
increase alongside the volume of products listed.
If your business has a larger numbers of products,
you might want to think about choosing a
platform which has no limits on the number of
products listed, and no extra transaction fees.
As with businesses, e-commerce platforms
come in all different shapes and sizes. When
it comes to costs, a SaaS solution might seem
cheap on the face of it, but hidden charges for
additional add-ons, support and maintenance
can mount up and make it way more costly.
Saving now won’t necessarily pay off, it
could limit your market opportunity instead.
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“Think of SaaS as the Ikea of the
e-commerce world. Yes, that
piece of furniture might be a
quick solution for your room,
but if you want something
made to measure that will last,
you’ll need to look elsewhere”
Jakub Mysona
56 Degrees

QUESTION 03 —

My business is growing,
is the platform scalable?
Tricky to predict, but if you see growth in your
future, it makes sense to choose an option that
can be easily scaled-up. Getting started with
an off the shelf solution, only to find you’ve
outgrown it within months, is time consuming,
frustrating and a waste of investment.
Using a custom-built solution means that
as your e-commerce business grows, extra
functionality can easily be added to
complement your business’s evolving needs.

“One of our clients, Digital
Converters, found that their
original Wix site felt clunky and
wasn’t able to cope with their
varying pricing structure. We
worked with them to develop a
custom-built plug in to handle
the pricing and simplify the
customer journey, resulting in
a smooth customer experience
and, critically, increased sales.”
Jakub Mysona
56 Degrees
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QUESTION 04 —

Why would I need anything
custom built?
Whether it’s a bespoke pricing structure or you
want to give customers a lot of options around
a product, your business may have a unique
process of order customisation, or level of
complexity that can’t be serviced by an out
of the box solution.
Could your internal processes be better?
This could be an opportunity to link your
customer-facing website with your wider
order management, accounting or marketing
systems.
As much as anything, you want to create
competitive advantage, and having the
same site format as others in the market
could be limiting.
A bespoke solution will give you the option
to move away from a simple standardised
offering and create an excellent customer
experience, improving your ROI.
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QUESTION 05 —

How will I handle shipping?
If you’re selling one item in a standard size,
shipping should be straightforward. But
products in a variety of shapes and sizes will
throw up more considerations around shipping.
You’ll need to think about the size, weight and
delivery options for each.
If you’re selling and shipping internationally,
customs regulations and giving customers the
option to order in multiple currencies also need
to be factored in. Shipping information will need
to be clearly shown on the site to prevent any
potential disputes arising with customers.

QUESTION 06 —

How secure is the platform?
It’s essential your customers feel safe! They
won’t buy if they feel any sense of risk to their
data or their finances.
Working with a custom solution means you
can rely on the expertise of your developers
to ensure your customers’ information is
protected and to be there to support you if a
customer has a technical problem.
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Food for thought…

88% of web buyers say that they have
abandoned an online shopping cart
without completing a transaction.
(Forrester)

88%

25% of people with a mobile phone use
it as their sole method of accessing the

25%

Internet. Make sure your site is mobile
optimised. (Retail Dive)

35%
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35% of people are turned off a brand by
just one bad experience. (Biz Report)
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Our final word

As your e-commerce business grows, you’re likely
to find that you want to offer your customers
an experience that can’t be met with an off the
shelf solution.
Considering what your business will
need upfront can help you make a better
decision about what platform to use…

and ultimately lead to increased sales.

Contact us for more unbiased platform
insights, and let us help you to make the
best choice for new ecommerce site

Call: +44 (0)845 680 1956
Email: info@56degrees.co.uk
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Are you ready
to find a digital
partner?
Get in touch to find out
more about how we
could work together

Delta House Studios
Riverside Road
London SW17 0BA
Tel: +44 (0)845 680 1956
info@56degrees.co.uk
www.56degrees.co.uk

